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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

Revival of Vijaya dairy in Anantapur district planned in AP 
AUG 31, 2020 

https://dairynews7x7.com/revival-of-vijaya-dairy-in-anantapur-district-planned-in-ap/ 

 
istrict collector Gandham Chandrudu 

and MPs Talari Rangaiah and Gorantla 

Madhav visited the Srija Milk Dairy . 

This dairy is situated in Chandragiri mandal in 

Chittoor district . The visitors included officials 

of APMIC project director Padmalatha , Dairy 

deputy director Shasankadhar and Animal Hus-

bandry joint director Sanyasi Rao 

The team visited the dairy and studied the mo-

dus operandi of milk collection. They discussed 

about the purchase price and other factors that 

brought success to the dairy. The MPs took in-

terest with a view to develop the Vijaya Milk 

Dairy, and boost its milk procurement. 

The collector and MPs and other officials inter-

acted with the milk dairy personnel and milk 

farmers . They sought information on the milk 

procurement strategies for implementation in 

the Vijaya Dairy in the district. The officials too 

interacted with the dairy functionaries and 

sought detailed information on the subject. 

The team members also enquired about the 

price of milk procurement and also on milk 

pooling centre. The team will meet once again 

to formulate strategies for boosting milk pro-

curement and boost milk production in the dis-

trict. 

As reported in Thehansindia .com 

 

 

Satyavathi Rathod initiates Dairy Development program for ST in Telangana 
AUG 31, 2020 

https://dairynews7x7.com/satyavathi-rathod-initiates-dairy-development-program-for-st-in-telangana/ 

 
lans are afoot for promoting dairy devel-

opment in Mahabubabad and Dornakal 

constituencies. Minister for Women De-

velopment and Tribal Welfare Satyavathi 

Rathod revealed in a video-conference on 

Thursday. 

The Tribal Welfare Minister said that the Rs 10-

crore dairy development project that gives a fil-

lip to the tribals . This scheme is launched in 

Mahabubabad and Dornakal on a pilot basis. 

Later, the project would be implemented in 

other areas where the tribal population is pre-

dominant, she added.  

A fund of Rs 163.67 crores has been created for 

development of tribals in the state. This fund 

will be used for the distribution of milch cattle 

and conversion of single phase to three phase 

electricity . The conversion of electricity from 

single phase to three phase will be done in 

2,221 Girijan villages . It would be taken up with 

an estimated cost of Rs 117.82 crore initially, 
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Rathod said. In all, the government has allo-

cated Rs 300 crore for the purpose, she added.  

The minister directed the Tribal Welfare Depart-

ment Commissioner and Secretary Christina Z 

Chongthu, Finance Department Secretary 

Sridevi, NPDCL CMD Annamaneni Gopal Rao, 

TSIDC Director Vidyasagar and other officials to 

ensure the plans were implemented as early as 

possible. 

“As reported in Thehansindia .com” 

 

 

Processor raises milk prices for farmers 
31st Aug, 2020 

https://www.standardmedia.co.ke/farmkenya/article/2001384701/processor-raises-milk-prices-for-farmers 

 
airy groups and smallholder farmers 

contracted to Brookside Dairy will ben-

efit from a major boost after the pro-

cessor announced an increase in the farm-gate 

price of milk, coming on the back of disruptions 

in the value chain occasioned by the Covid-19 

pandemic.  

In the new rates effective September 1, 

Brookside will pay 17 per cent more for a litre 

of raw milk, as the processor seeks to consoli-

date its lead in the country’s raw milk market.  

The rising farm gate price is also a welcome re-

lief to farmers hit by the effects of the Corona-

virus pandemic, which has seen a drop in sup-

plies made to processors, thereby reducing in-

comes of smallholder farmers.  

Data from industry regulator the Kenya Dairy 

Board indicates there has been a drop of up to 

36 per cent in milk deliveries from farmers be-

tween the months of March and June this year.  

“The price review has been necessitated by a 

change in the prevailing market conditions,” in 

a statement.  

“Farmers should also take advantage of this 

price incentive to improve the management of 

their dairy herds, including vaccinating the ani-

mals against the deadly Foot and Mouth Dis-

ease and Lumpy Skin Disease, among others,” 

said John Gethi, Brookside Milk Procurement 

and Manufacturing director.  

The new price is a major incentive to dairy co-

operatives, who now have an opportunity to 

earn up to Sh42 per litre of deliveries for chilled 

raw milk to the processor’s Ruiru factory.  

“We are calling on our farmers to use the addi-

tional income for enhanced feeding of their ani-

mals. They also need to prioritise the ever-im-

portant overall health of their animals for in-

creased production,” Gethi said. 

Farmers need to invest in farm-grown fodder, 

which can be conserved for use during seasons 

of depressed rainfall, he added. 

This is the third time this year that Brookside 

has adjusted raw milk supply prices for its farm-

ers as it seeks to further increase its share of 

marketed brands, on the back of rising demand 

for dairy products. 

The processor, which has an installed daily pro-

cessing capacity of over 1.5 million litres, has 

the largest raw milk collection footprint in the 

country, with more than 80 cooling centres 

spread across several counties in major milk 

production sheds. 

Gethi reiterated that the enhanced buying rate 

was a show of commitment by the company to 

the strong partnership with its farmers, a major-

ity of whom are smallholders. 

“Our promise is the guaranteed payment for all 

the raw milk supplied to us, whilst procuring 
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100 per cent of all contract volumes from our 

suppliers, in both difficult and good times." 

 

Mother Dairy collaborates with Neena Gupta for its new campaign 
Aug 31, 2020 7:19 PM 

https://www.financialexpress.com/brandwagon/mother-dairy-collaborates-with-neena-gupta-for-its-new-cam-

paign/2070736/ 

 
ilk and milk products based company 

Mother Dairy has launched a new 

campaign 

#PaneerPackedHaiTohSafeHai focused towards 

encouraging consumers to opt for packaged 

paneer over some loose paneer options given 

the latter’s uncertainty. The dairy brand has as-

sociated with bollywood actor Neena Gupta to 

take the campaign forward amongst the 

masses. The month-long campaign will be pro-

moted over the digital and radio mediums, in-

cluding the brand’s social media pages, the 

company said. 

As per the company, the campaign titled 

#PaneerPackedHaiTohSafeHai is a sincere effort 

to give a fillip to the packaged paneer category 

and instil the habit of preferring packaged 

paneer over some loose paneer among consum-

ers. The film highlights Neena Gupta talking 

about how we prefer packaged options when it 

comes to daily-used groceries, then why not 

paneer. She also stresses on the fact that some 

loose paneer could be subjected to malprac-

tices leading to contamination of the product, 

which is not good for one’s health. 

Given the prevailing dynamic situation, food 

safety and hygiene is of utmost importance, 

Sanjay Sharma, business head – Dairy Products, 

Mother Dairy, said. “Amid the current situation, 

preference for packaged food has seen signifi-

cant growth and we realised that there is a 

need to create awareness for consuming pack-

aged paneer which is safe and hygienic,” he 

added further stating that Neena Gupta is a per-

fect brand advocate resonating with the brand’s 

caregiver personality and a credible voice for 

this message to come across. 
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Milk basket preponed launch of it’s IPO due to pandemic to 2021 
AUG 30, 2020 

https://dairynews7x7.com/milk-basket-preponed-launch-of-its-ipo-due-to-pandemic-to-2021/ 

 
rocery delivery firm Milkbasket has 

taken ahead its plan to launch initial 

public offer (IPO) by the second half of 

2021. As the business during the recent months 

in the wake of the novel coronavirus pandemic 

registered robust growth, said a top executive 

at the firm. 

Co-founder and CEO of Milkbasket Anant Goel 

told PTI that they could target their IPO launch 

in just a year . This would be owing to consum-

ers’ fast acceptance to at-home grocery delivery 

service given the pandemic situation. This situa-

tion demands of adhering to social distancing 

norms as well as avoiding unnecessary move-

ment. 

“Milkbasket has a near-perfect record of reach-

ing growth targets since being founded in 2015. 

The rapid adoption of at-home grocery delivery 

amongst consumers due to the pandemic has 

provided us with an impetus to target IPO in 

just a year, which we had initially planned for 

the year 2023,” he said. 

News related to Milk basket acquisition are not 

true 

“We are now working on the process for an 

IPO… The company is looking at possibly second 

half next year to launch the IPO. Initially , being 

an Indian company the thought process is to get 

listed in India. The reports of Milk basket being 

in talks to sell the company’s business to Paytm 

Mall and RIL are untrue.  

Like any other start-up, Milk basket is open to 

investments, but they aren’t selling off the busi-

ness. “We are seeing strong growth and are 

scaling it up further. We are EBIDTA-positive al-

ready, so whether we receive the funding or 

not, the IPO plan is on. We are approximately 

Rs 700 crore-turnover company and we are 

growing. Soon we should be Rs 1,000 crore in 

the next couple of quarters”. 

The company has amassed US$ 33 million via 

equity funding from Inflection Point Ventures; 

Mayfield India; Beenext, Kalaari Capital, Unile-

ver Ventures, Blume Ventures, Lenovo Capital 

(LCIG), few family offices, and venture debt 

funding by Innoven Capital. Milkbasket offers 

delivery of more than 9000 products across 

FMCG, dairy, fruits and vegetable categories in 

5 cities. Noida, Gurugram, Delhi, Ghaziabad and 
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Bengaluru are the five cities where Milk basket 

operates. The company commands an average 

revenue run rate (ARR) of about USD 100 mil-

lion as of now. Another grocery delivery plat-

form Grofers backed by Softbank also advanced 

its proposal of coming up with an initial offer by 

the end of 2021 as its profitability surged amid 

the pandemic. 

 

Huge turnout in Amul Dairy election 
Aug 30, 2020 

https://timesofindia.indiatimes.com/city/vadodara/huge-turnout-in-amul-dairy-election/arti-

cleshow/77826434.cms 

adodara/ Anand: Elections for the new 

board of the Kaira District Co-operative 

Milk Producers Union Limited popu-

larly known as Amul Dairy witnessed 99.71% 

voter turnout on Saturday even as social dis-

tancing norms went for a complete toss. 

The day witnessed some anxious moments 

when a 74-year-old voter registered in the 

Petlad block reached in an ambulance. Sources 

said that the elderly changed the schedule of 

his planned operation to come for voting. 

A total of 1,046 out of 1,049 representatives of 

village level milk societies situated Anand, 

Kheda and Mahisagar districts voted for 11 

seats of directors representing as many blocks. 

The dairy’s incumbent chairman Ramsinh Par-

mar and Ranjit Patel had got elected uncon-

tested as no other candidate had filed nomina-

tion against them. 

Both Anand and Matar blocks witnessed a keen 

contest. Anand block witnessed a direct poll 

battle between Anand’s Congress MLA Kanti So-

dha Parmar and BJP’s Umreth MLA Govind Par-

mar. For Matar block, BJP MLA Kesrisinh Solanki 

and Sanjay Patel, who as Congress candidate 

had contested assembly polls against him were 

in fray. Dhiru Chavda, chairman of the Kheda 

District Co-operative Bank, who is currently rep-

resenting this block, is also in fray. 

 

 

MVA ally demands transfer of ₹5 per litre in the accounts of milk producers  
August 29, 2020, 7:00 AM IST 

https://www.freepressjournal.in/mumbai/mva-ally-demands-transfer-of-5-per-litre-in-the-accounts-of-milk-pro-

ducers 

aha Vikas Aghadi government ally 

the Swabhimani Shetkari Sanghatana 

(SSS) on the second day on Friday 

took out a protest march against the state gov-

ernment’s recent decision on continuation of its 

policy for the conversion of 10 lakh litres of milk 

into powder per day. SSS Founder Raju Shetti 

claimed that it was an eyewash and reiterated 

that the government should declare a more 

comprehensive package for 46 lakh milk pro-

ducers in the state. 

Shetti, who was in Baramati on Friday led a pro-

test march in Bhum, Osmanabad district, told 

Free Press Journal, "The Chief Minister Uddhav 

Thackeray is unfortunately not serious on the 

problems faced by the milk producers following 

drastic fall in milk prices on account of dip in de-

mand during the lockdown. On the other hand, 

ministers are allegedly busy making money. So 

SSS workers will bath ministers with excess 

milk.’’ 

V 
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He demanded that the state government should 

immediately deposit Rs 5 per litre in the ac-

count of all 46 lakh milk producers instead of 

giving money to the milk powder producers. 

He said Maharashtra daily produces 1.19 crore 

litres of milk, of which, 67 lakh litres is sold at 

the MRP of Rs 45-48 in tetra pack.’’ Therefore, 

the government has to urgently do something 

for the balance of 52 lakh litres of milk. Instead 

of giving Rs 2.50 crore for the conversion of 10 

lakh litre milk into powder, the government 

should pay to milk producers,’’ he noted. 

He reiterated that he will continue his agitation 

across Maharashtra till the government comes 

out with the package for milk producers. 

Shetti also demanded that the Centre should 

give a subsidy of Rs 40 per kg for the export of 

milk powder and reduce GST imposed on vari-

ous milk products. 

Meanwhile, the Kisan Sabha and Sangharsh 

Samiti have also criticised the state govern-

ment's decision saying that it would provide 

much-needed relief to milk producers who are 

hit hard due to falling prices. Kisan Sabha leader 

Ajit Nawale said the milk producers should get 

Rs 30 per litre and for that, the state govern-

ment should give a subsidy of Rs 10 per litre. 

 

GCMMF first Indian entity to be in top 20 
Aug 29, 2020 

https://timesofindia.indiatimes.com/city/vadodara/gcmmf-first-indian-entity-to-be-in-top-20/arti-

cleshow/77810560.cms 

ADODARA: For the first time an Indian 

dairy has found a place in the global 

top 20 list released by Rabobank. 

The Gujarat Co-operative Milk Marketing Feder-

ation (GCMMF) that markets brand Amul is 

ranked 16th in Rabobank’s Global Top 20 dairy 

companies list by the Dutch financial services 

company. 

So far, despite being world’s largest milk pro-

ducer, no Indian firm was featured in the 

global ranking For this ranking, GCMMF’s an-

nual turnover of US $5.5 billion (4.9 billion eu-

ros) which the home grown dairy giant had 

achieved in 2019 has been considered. 

“Going by the brand value of Amul our turnover 

comes to US$ 7 billion. Considering this, we 

could have been ranked 11th,” said R S Sodhi , 

managing director of GCMMF, the apex body of 

all the milk unions of Gujarat. 

The survey names Swiss major Nestle as the top 

dairy firm in the world with a turnover of US $ 

22.1 billion, followed by France’s Lactalis US’ 

Dairy Farmers of America which was ranked 6th 

in 2019 list has been ranked third with US$ 20.1 

billion turnover. 

“All other dairy companies that have been fea-

tured are either multinationals, privately owned 

or have nation-wide operations. We are the 

only co-operative brand, having operations 

largely based in a single state – Gujarat – and 

owned by 36 lakh farmers to be featured in this 

list,” said Sodhi. 

Amul has already emerged as top ten milk pro-

cessors in the world after it was ranked as ninth 

largest milk processor globally in 2018 by the In-

ternational Farm Comparison Network (IFCN), a 

global dairy research network. 
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Amul replaces Dean Foods USA to enter the top 20 global dairy list of Rabo Bank 
AUG 29, 2020 

https://dairynews7x7.com/amul-replaces-dean-foods-usa-to-enter-the-top-20-global-dairy-list-of-rabo-bank/ 

 

mul makes India proud again. This time 

it has entered the coveted list of top 20 

dairies in the world by the Rabo Bank. 

Amul with a total turnover of USD 5.5 Billion 

has surpassed Agropour, Kraft heinz, Schreiber 

foods and Mueller to reach at 16th position. 

 
In 2019 this list has the following 20 players. 

Amul has replaced Dean Foods from the USA to 

make its position in this list. All top three com-

panies in the list i.e Nestle, Lactalis and Danone 

have already got their presence in India. Also 

read Amul’s group turnover crosses USD 7 Bil-

lion 
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Milkbasket plans to launch IPO next year 
Aug 28, 2020, 01:28 PM IST 

https://economictimes.indiatimes.com/markets/ipos/fpos/milkbasket-plans-to-launch-ipo-next-year/arti-

cleshow/77800582.cms 

aily grocery delivery platform Milkbas-

ket has advanced its plan to launch an 

initial public offering by the second 

half of next year, buoyed by strong growth in 

business in recent months amid the pandemic, 

a top company executive said. Speaking to , 

Milkbasket co-founder and CEO Anant Goel said 

the rapid adoption of at-home grocery delivery 

amongst consumers during the pandemic has 

provided an impetus to target an initial public 

offering (IPO) in just a year. 

"Milkbasket has a near-perfect record of reach-

ing growth targets since being founded in 2015. 

The rapid adoption of at-home grocery delivery 

amongst consumers due to the pandemic has 

provided us with an impetus to target IPO in 

just a year, which we had initially planned for 

the year 2023," he said. 

Milkbasket, which already offers delivery of 
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over 9,000 products across fast-moving con-

sumer goods (FMCG), dairy, fruits and vegeta-

bles categories in five cities (Delhi, Noida, 

Gurugram, Ghaziabad and Bengaluru), currently 

has an average revenue run rate (ARR) of about 

USD 100 million. 

"We are now working on the process for an 

IPO... The process takes time and we are still in 

early stages, but we are looking at possibly next 

year... second half. For now, the thought pro-

cess is to list in India, we are an Indian company 

and well recognised in India," he said. 

Goel also denied reports of being in talks for 

selling out the business to Paytm Mall and Reli-

ance Industries NSE 0.82 %. 

"These are reports that I also keep reading. We 

are not looking at getting acquired. Like any 

other start-up, we are open to investments, but 

we aren't selling off the business. 

"We are seeing strong growth and are scaling it 

up further. We are EBIDTA-positive already, so 

whether we receive the funding or not, the IPO 

plan is on," he said. 

Goel said the company has seen significant 

growth in its business over the last few months. 

"We are approximately Rs 700 crore-turnover 

company and we are growing, we should be Rs 

1,000 crore in the next couple of quarters," he 

noted. 

Milkbasket has raised a total of USD 33 million 

in equity funding from Inflection Point Ven-

tures, Mayfield India, Beenext, Kalaari Capital, 

Unilever NSE 1.34 % Ventures, Blume Ventures, 

Lenovo Capital (LCIG), few family offices, and 

venture debt funding by Innoven Capital. 

Interestingly, Softbank-backed Grofers had also 

spoken of advancing its plan to launch an initial 

public offer by the end of next year after its 

profitability path zoomed during the lockdown 

period. 

Grofers co-founder and CEO Albinder Dhindsa 

had said the company started making opera-

tional profit in January, and expects to become 

cash positive by the end of this year. 

The online grocery delivery segment has gained 

significant traction amid COVID-19 pandemic. 

Offline retailers, who have taken a major hit on 

account of the lockdown, are also keen on part-

nering with digital platforms to facilitate the de-

livery of goods. 

According to a recent report by Goldman Sachs, 

India's e-commerce business is expected to 

grow at a compound annual growth rate (CAGR) 

of 27 per cent to reach USD 99 billion by 2024, 

with grocery and fashion/apparel likely to be 

the key drivers of incremental growth. 

While, players like Milkbasket, Grofers and 

BigBasket already compete against giants like 

Amazon and Flipkart in the segment, the recent 

entry of Mukesh Ambani's JioMart is set to 

shake up the segment. 

"There has always been competition and that is 

good. Customers have choice and they can de-

cide whether it is the cheapest item, the best 

quality, a wide assortment of products or guar-

anteed delivery (that they want). Entry of Ji-

oMart will further expand the market and offer 

more choice for customers," he said. 

Goel added that the company caters to a niche 

segment of customers for all their household 

needs including everyday essentials like milk. 

"The delivery is made every day, customers can 

place the order till midnight and get it in the 

morning before 7 AM, and hence never wait for 

the deliveries. This is a niche yet a huge seg-

ment and we definitely lead this," he said.

 

 

 

 

 

 



Know why Gyan Dairy is the most preferred fresh milk and dairy products brand in UP! 
Aug 26, 2020 19:12 IST 

https://www.hindustantimes.com/brand-post/know-why-gyan-dairy-is-the-most-preferred-fresh-milk-and-dairy-

products-brand-in-up/story-V2m3OZ2qeY9zVezPmEgXNJ.html 

 
yan Dairy, a well-recognised name in 

the dairy industry, is into processing of 

dairy products and one of the leading 

suppliers of fresh milk and dairy in India. Gyan 

sources, processes, markets and sells a full line 

of dairy products, fermented, and value-added 

products such as Milk, Lassi, Curd, Butter, Ghee, 

etc. With the tagline ‘Vishwaas Se Bhara’, the 

brand stands true to its theme song ‘Shuddh 

aur taaza, Gyan ka waada’. 

From starting small to becoming a market 

leader 

Gyan Dairy founded in 2007 is a privately held 

subsidiary of C.P. Milk and Food Products. The 

brand sources its milk from over 1 lac dairy 

farmers residing in the heartland of UP, ensur-

ing their growth and progress through direct 

employment. The sourced milk is then pro-

cessed in state-of-the-art processing centres 

and then provided to various parts of UP 

through a network of Gyan Fresh Stores, Gyan 

Select Stores and other retail stores via an ex-

tensive distributor channel. From the humble 

beginnings in 2007 to partner with small-time 

farmers has resulted in a close to 1000 Cr mam-

moth organisation by 2019-20. The promoters, 

brothers Jai and Anuj Aggarwal, under their able 

guidance, envision to turn this organisation into 

a multi-product multi-location dairy company 

benefitting the farmers through tech- friendly 

environment while giving value for money to 

the consumers in the coming years. 

•Connecting with over 3000+ villages as milk 

collection centres daily, bringing in livelihood to 

1 lac plus farmers. 

•Reaching 1.5 lac plus household through a net-

work of 200+ distributors; 30000+ Retailers 

•Embracing the state-of-the-art technology in 

Production Plants and adopting SAP driven ac-

counting system. 

•Introduced Gyan Fresh App for “Direct to 

Home Delivery” 

•An environmentally responsible company by 

following sustainable practices, ensuring low 

carbon footprints by investing in solar enabled 

solutions and battery-operated transportation 

•CSR- Setting world-class international level 

schools, medical facilities in rural area or con-

tributing to the COVID-19 crisis fund 

•Gyan Fresh Stores-the exclusive company-op-

erated retail outlets spread across 43 locations 

in UP to enhance customer experience by 

providing a complete cold chain set up for the 

consumer to procure fresh and pure dairy prod-

ucts. 

•Gyan E-carts is an innovative way to cater to 

areas which are inaccessible by conventional 

transportation means. 

Gyan Fresh App - Adversity is the mother of In-

vention 

Gyan Dairy launched the Gyan Fresh – Home 

Delivery App; fondly called ‘the jewel in the 

crown’, is a contactless and hygienic way to get 

Milk & Dairy products home-delivered. This 

comes at a time when the deliveries at the last 

mile have been largely challenged by COVID-19 

guidelines like social distancing, contactless de-

liveries, sanitised environment, masks & gloves 

for the front-end team. Milk is an inevitable 

natural immunity booster that was given ut-

most importance by the government to ensure 

hassle-free deliveries to public. Gyan Dairy with 
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its assortment of fresh milk and milk products 

attempted to reach customers by resorting to 

technology to overcome this challenge. In this 

novice attempt, they could touch record num-

bers of customers. 

Few glimpses of the app: 

•Pre COVID- 1200 deliveries 

•Current (Mid August) – 18000 active consum-

ers & average 7000 + deliveries daily 

•Adopting technology to successfully scale 

100% digital subscription-based Milk home de-

livery model- Gyan Fresh App 

•Flawless delivery of milk & milk products by 8 

am daily, 7 days a week, 365 days a year 

•For first time customers, free milk for 10 days. 

Additional benefits attractive customer offers, 

Value deals and combo offers 

•Weekend offers and free samples of new 

range to home delivery customers who are 

treated as privilege partners 

•Enables customers to receive a bouquet of 

products through a contactless and cashless de-

livery system 

“Hard times will not last long and we will be 

able to come out of it soon, but the customers 

will always remember the way we cared for 

them during these trying times,” says Mr. Ven-

kataramani Santhanam, VP, Sales & Marketing. 

“It is evident from the numerous feedback and 

appreciation we receive from the elderly to the 

kids for our timely delivery of not only milk but 

mouth-watering dairy products at their door-

step” he concludes. 

 

 

Anantapur: Plans to develop Vijaya Milk Dairy discussed 

27 Aug 2020 1:20 AM IST 

https://www.thehansindia.com/andhra-pradesh/anantapur-plans-to-develop-vijaya-milk-dairy-discussed-641991 

nantapur: An official team headed by 

district collector Gandham Chandrudu 

and MPs Talari Rangaiah and Gorantla 

Madhav including officials of APMIC project di-

rector Padmalatha, AP Dairy deputy director 

Shasankadhar and Animal Husbandry joint di-

rector Sanyasi Rao visited the Srija Milk Dairy in 

Chandragiri mandal in Chittoor district on 

Wednesday.

 

 

Dairy Industry seek 20% subsidy to export Skimmed Milk Powder for the sake of farmers 
AUG 26, 2020 

https://dairynews7x7.com/dairy-industry-seek-20-subsidy-to-export-skimmed-milk-powder-for-the-sake-of-farm-

ers/ 

 
airy cooperatives in the country have 

sought a 20% export incentive for milk 

products, as there are ample stocks 

amid drop in demand from bulk consumers. 

This will ensure better returns for dairy farmers, 

they said. At current global rates of SMP this 

subsidy will amount to Rs 400 Crores for 100000 

MT of SMP export.  

There is demand for skimmed milk powder 

(SMP) and white butter from Nepal, Bangla-

desh, the UAE, Egypt and Singapore, said RS So-

dhi, MD at Gujarat Co-operative Milk Marketing 

Federation Ltd, popularly known as Amul. 

“We have asked the government to give a 20% 

incentive on export of milk products to support 
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the sector. Demand for milk products have 

dropped by 10% to 12% from the bulk consum-

ers like hotels, restaurants, wedding caterers 

etc. This has also led to a drop in SMP prices by 

40% to Rs 180/kg in the past four months.  

Dairy cooperatives in the country have a stock 

of more than 200,000 tonnes of SMP. This stock 

is used for preparing liquid milk in the summer 

when supplies are short . Dairies could easily ex-

port 75,000 tonnes of SMP if an export subsidy 

was given, thereby firming domestic prices, said 

Ranjeetsinh Deshmukh, chairman at Mahanand 

Dairy. 

“Due to coronavirus, SMP and white butter 

stocks are in excess, thereby depressing prices. 

The cooperatives are giving Rs 25 per litre while 

the private sector is giving Rs 20 a litre . This 

price is compared to the price of Rs 32 a litre 

prior to the lockdown,” said Deshmukh.  

India is the leading milk producer in the world 

with production close to 146.31 million tonnes. 

In 2019-20 , India exported 51,421.85 tonnes of 

milk products worth Rs 1,341.03 crore. 

As shared in The Economic Times 

 

Non-dairy product may not be allowed ‘milk’ tag, Maneka and animal rights groups op-

pose move 
Aug 26, 2020 

https://timesofindia.indiatimes.com/india/fssai-may-restrict-use-of-term-milk-to-only-dairy-products/arti-

cleshow/77753773.cms 

EW DELHI: Plant-based milk such as 

soy milk , almond milk, coconut milk 

and others may be favourite alterna-

tives for those who are lactose intolerant or for 

those who don’t prefer dairy products for var-

ied reasons, but such products may no longer 

be available to users with the generic term 

‘milk’. 

India’s food safety regulator has proposed that 

an imitation product that is designed to be of-

fered as an alternative to milk shouldn’t use the 

term if the said product is derived using non-

dairy sources. 

The move has, however, been opposed by ani-

mal rights groups and campaigners, including 

BJP Lok Sabha MP Maneka Gandhi. 

The Food Safety and Standards Authority of In-

dia (FSSAI) has recently issued a draft notifica-

tion proposing change of use of current nomen-

clature of ‘milk’ so that it can be used only for 

animal derived milk and its products. 

The FSSAI will take its final call after September 

18. In the meantime, it has asked stakeholders 

and citizens to submit their comments and sug-

gestions on its draft — Food Safety and Stand-

ards (Food Products Standards and Food Addi-

tives) Amendment Regulations, 2020. 

Protesting the regulator’s move, Maneka on 

Monday flagged concerns of plant-based milk 

users to health minister Harsh Vardhan and 

urged him to withdraw the proposed amend-

ment in the existing 2011 regulations. 

Calling the proposed categorisation “unreason-

able”, Gandhi in her letter to the minister said 

there were an increasing number of consumers 

in the country who demanded dairy alternatives 

for reasons of fitness, health or dairy allergies. 

She noted that the “restrictive labelling stand-

ards” by the FSSAI would affect the trade of 

plant-based food businesses and lead to con-

sumer deception. 

The BJP leader, who is also chairperson of the 

People for Animals (PFA), in her four-page letter 

even hinted that the proposed amendment, 

due to evident inclination towards the dairy in-

dustry, will be challenged in the Court. 
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“It is certain to fail the test of reasonability, for 

its disproportionate imposition, for acting 

against the larger public interest,” said Gandhi. 

Other animal rights bodies such as Federation 

of Indian Animal Protection Organisations (FI-

APO) too opposed the FSSAI’s draft notification, 

saying the proposed amendment aims to chal-

lenge the age-old established practices of India 

which has been traditionally using the term 

‘milk’ for both plant based and animal derived 

milk. 

 

No concessions in dairy sector to the US under any trade treaty: R S Sodhi 
AUG 25, 2020 

https://dairynews7x7.com/no-concessions-in-dairy-sector-to-the-us-under-any-trade-treaty-r-s-sodhi/ 

 
h R S Sodhi said that India should not give 

any concessions to the US under any 

trade treaty. As subsidised imported milk 

and other dairy products would kill livelihoods 

in India . Especially when the sector is expected 

to create 11 million jobs in rural households. 

“There should be no concessions on dairy be-

cause this policy has made us self-sufficient and 

the largest producer of milk. The US gives $28 

billion of subsidies to its dairy sector per an-

num. How will India face these subsidised prod-

ucts? Sodhi was speaking at a Civil Society’s 

event on the impact of a trade deal between In-

dia and the US. 

He emphasised that agriculture and dairy are 

not trade issues for India but livelihood issues.  

“Dairy is allowed from any country but we want 

equal footage. There are no restrictions on im-

port. Around 10,000 tonne of powder is allowed 

under tariff quota,” he said. Explaining further 

that dairy is a $100 billion sector in India. And 

about 100 million rural families depend on it of 

which 80% are landless marginal farmers. 

US has higher tariffs on dairy products than In-

dia 

India imposes duties worth 30-60% on dairy im-

ports but US imposes 60-70% duty on milk and 

its products . Also India has not asked it for any 

import duty cuts, said Sodhi. 

“The tariffs here are reasonable and lower than 

in countries which want us to import their dairy 

under FTAs.. India imports dairy worth Rs 200-

300 crore annually.  

The US has sought duty concessions on various 

dairy products including milk powder in the bi-

lateral trade deal negotiations. Washington is 

keen to conclude this deal before its presiden-

tial elections in November. Separately agricul-

tural produce such as apples, pecan nuts, wal-

nuts, almonds and soybean along with poultry 

are its other items of interest. 
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Sodhi said that the co-operative is against a free 

trade agreement (FTA) with any dairy-rich coun-

try such as Australia, New Zealand and the US. 

Concessions to dairy imports was one of the 

reasons that India exited the mega Regional 

Comprehensive Economic Partnership (RCEP) 

trade agreement last year. Australia and New 

Zealand too were part of the grouping. 

“There were misgivings in RCEP and when they 

were clarified, the policymakers listened to 

us…Our understanding is that the political lead-

ership is aware of this and nothing bad will hap-

pen for Indian farmers. The US will not get what 

it wants in agriculture and dairy, like in RCEP,” 

he said. 

Export push in untapped potential markets 

Sodhi said India should instead push for dairy 

exports to the top 10 largest dairy importers in-

cluding Russia, Europe, Mexico and China, who 

do not allow imports from India because of non-

tariff barriers. 

“When these countries do not allow (milk im-

ports), let us work on opening these countries,” 

he said, adding that at 190 million metric tonne 

of milk production, India is the largest producer 

and consumer of milk, and also the fastest 

growing milk producer. 

India’s dairy market s expected to be $300 bil-

lion in ten years.“We have to talk about liveli-

hood, they (the US) can talk about trade. Farm-

ers get at least 70% share here. The US needs to 

see our model,” he said. 

The average farmer income is Rs 7,000 and ani-

mal husbandry is giving increased incomes es-

pecially with people having migrated back due 

to the Covid-19. 

As share by Mr R S Sodhi MD Amul in his tweet 

 

 

Milk Mantra plans expansion at Odisha plants and eyeing an acquisition in Kolkata 
AUG 24, 2020 

https://dairynews7x7.com/dairy-firm-milk-mantra-is-planning-to-acquire-a-plant-in-kolkata/ 

 
airy firm Milk Mantra is planning to ac-

quire a plant in Kolkata . And set up a 

new plant for curd at its existing facil-

ity in Odisha at an estimated investment of 

around Rs 70 crore as part of its strategy to ex-

pand business, a top company official has said. 

In an interview with PTI, its founder Srikumar 

Misra said the company is in discussion with a 

few players to acquire a dairy plant in Kolkata. 

At present, the company has two dairy plants at 

Puri and Sambalpur in Odisha . With a pro-

cessing capacity of 300,000 litres per day.  

Current operations 
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It sells around 100,000 litres of pouched milk 

per day in the state under Milky Moo brand. 

The dairy products like curd and paneer are also 

sold in neighbouringa West Bengal, Jharkhand 

and Chhattisgrh states. 

“We are looking to expand presence in new 

markets in eastern states. We are in talks with 

few dairy owners to acquire an existing plant 

with up to 100,000 litre processing capacity ;” 

Misra told PTI. 

The total investment in acquiring and then 

modernising the plant is estimated at around Rs 

40 crore, he said. That apart, Misra said,Milk 

Mantra will set up a curd manufacturing plant 

at its existing factory in Odisha. It will be done 

with an investment of Rs 30 crore. 

On funding, he said the company has raised 

around Rs 250 crore so far as equity and debt. 

This includes $10 million or Rs 75 crore from the 

US International Development Finance Corpora-

tion (DFC) as structured debt.  

Growth in last fiscal 

Misra said the company’s revenue grew to Rs 

226 crore last fiscal from Rs 200 crore in last 

year. About 70 percent of revenue came from 

fresh cow milk, sales at a premium rate of Rs 50 

per litre. 

“Our focus is on first making the company prof-

itable instead of growing revenue,” he said. 

Milk Mantra has also introduced milk shakes 

and dairy desserts in the market. 

On the outlook for this fiscal, Misra said the 

business has been impacted due to Covid-19 

but the same would get compensated in the 

second half of this fiscal year. “Overall, we see 

similar revenue number or marginal growth in 

this financial year,” he said. Misra noted that 

the company did not reduce the price it pays to 

farmers for milk procurement. 

“We are a new-age Indian dairy startup and our 

vision since inception was to solve the problem 

of trust deficit between consumers and food in 

India’s large $50 billion dairy industry,” Misra 

said. 

Milk Mantra was founded in August 2009 by the 

former director of Tetley Srikumar Misra along 

with Rashima Misra and started operations in 

2012. Its milk sourcing network has grown to 

over 60,000 farmers. 

Milk Mantra has raised venture capital funding 

from investors like Eight Roads (previously Fi-

delity Growth Partners), Neev Fund, and Aavish-

kar VC. 

As per PTI news New Delhi 

 

 

NGT brings Guashalas and dairy farms under Pollution control Board mandate 
UG 24, 2020 

https://dairynews7x7.com/ngt-brings-guashalas-and-dairy-farms-under-pollution-control-board-mandate/ 

 
he modalities for bringing Dairy farms 

and Gaushalas under the purview of Pol-

lution Control Board, as per the order of 

National Green Tribunal (NGT), were today dis-

cussed here at a meeting chaired J&K’s PCB 

chairman, Suresh Chugh. 

 

The National Green Tribunal (NGT), in its order 

dated May 20, 2020, has directed Pollution Con-

trol Boards of all States and UTs to obtain infor-

mation from all local bodies pertaining to pollu-

tion caused by dairy farms and submit relevant 

data to the Central Pollution Control Board 

(CPCB). 

The meeting discussed in detail the modalities 

for the implementation of NGT order in J&K, 

The meeting was attended by the Member Sec-

retary, B. M. Sharma; Regional Director Jammu, 
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Dr. Syed Nadeem Hussain; Regional Director 

Kashmir Rafi Ahmad; Air-Water Analyst, Dr 

Yashpal; AEE, A K Gupta; and Scientist, Anura-

dha. 

A Bench of NGT, headed by Chief Justice Adarsh 

Kumar Goel in its order has asked the State 

PCBs/PCCs (Pollution Control Committees) to 

publish an appropriate notice on the subject 

within two weeks requiring furnishing of infor-

mation and also adopting all necessary safe-

guards in the matter.” 

The J&K PCB Chairman informed that the State 

Pollution Control Boards and Pollution Control 

Committees have been directed to furnish fac-

tual and action-taken reports to the apex pollu-

tion control body by mid Sept. 2020 and there-

after every six months. 

Private operators, including cooperative socie-

ties or other entities, not falling within the juris-

diction of local bodies, are also required to ob-

tain consent from the State PCBs within one 

month, he added. 

He said that dairy activities have been catego-

rized as “orange” and the guidelines prepared 

by the CPCB and State boards or committees 

are required to enforce ‘consent mechanism’ 

and in particular, follow the appropriate sitting 

policy in the light of the carrying capacity of the 

area for commercial dairy activities, having po-

tential for air and water pollution. 

“Gaushalas are to be treated under green cate-

gory, but if it is using more than 100 KLD water 

then it falls in orange category” he added. He 

said ULBs have also been directed to get Envi-

ronmental audit of 2 Dairy farms and two 

Gaushalas done per district every month. 

The Chairman PCB also directed the officers to 

carry out advertisement campaign in electronic 

and Print Media to sensitive all the Stakeholders 

to follow the new guidelines in letter & spirit 

and apply for the consent of the Board accord-

ingly. 

 

 

Ammonia gas leakage in a dairy plant in AP: 14 hospitalised 
AUG 23, 2020 

https://dairynews7x7.com/ammonia-gas-leakage-in-a-dairy-plant-in-ap-14-hospitalised/ 

 
t least 14 workers mainly women were 

hospitalised following an ammonia gas 

leak at a milk dairy unit in Chittoor dis-

trict of Andhra Pradesh on Thursday night, ANI 

reported. The incident took place at a unit of 

Hatsun Agro Products in Bandapalli village. 

“We got the information that ammonia gas was 

leaked at Hatson company milk process unit 

near Puthalapattu around 5 pm,” Chittoor Dis-

trict Collector Narayan Bhat Gupta said. “Four-

teen labourers who were working in that shift 

are brought to the hospital here in Chittoor. 

Among them, 3 people are serious and probably 

will be shifted to SVIMS or Ruia hospital in 

Tirupati.” 

He said all the workers are women. Gupta said 

it is not yet clear whether the gas leak was the 

result of negligence by the management or of 

the workers. He said the general manager of 

the industries department and the fire depart-

ment will review the situation on Friday. 

According to the police, over 100 people were 

inside the unit at the time of the leak, News18 

reported. A police officer from Puthalapattu 

said the leak has been brought under control. 

State Minister for Panchayat Raj and Rural De-

velopment Peddireddy Ramachandra Reddy 

spoke with Gupta and ordered an investigation. 
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Bovine mastitis resulting in 70 per cent loss in milk production: IIT-Roorkee study 
August 22, 2020 4:27 PM 

https://www.financialexpress.com/market/commodities/bovine-mastitis-resulting-in-70-per-cent-loss-in-milk-pro-

duction-iit-roorkee-study/2062540/ 

 
he steep rise in bovine mastitis, a dis-

ease in which blood gets mixed with 

milk, is responsible for nearly 70 per 

cent of the losses in milk production in India 

and also poses a significant public health risk, 

says a study. 

The situation will deteriorate if livestock farm-

ers are not trained to detect the progression of 

the infection, Indian Institute of Technology-

Roorkee researchers warn in their recent study. 

The study, titled ‘Milk protein for the progres-

sion of bovine mastitis disease’, estimates that 

the nearly 70 per cent loss incurred in milk pro-

duction due to the infection costs the country 

over Rs 7,165 crore annually. 

Bovine mastitis is a lethal infection of the mam-

mary glands in cattle and results in huge reduc-

tion in milk yield and quality. 

It has two variants — clinical mastitis, with ob-

servable symptoms, and sub-clinical mastitis, 

which is asymptomatic and typically diagnosed 

several days to weeks after the infection sets in. 

“Sub-clinical mastitis is more devastating and 

causes substantial economic losses with clinical 

mastitis considered just the tip of the iceberg,” 

explained Kiran Ambatipudi, assistant professor, 

department of biotechnology, IIT-Roorkee. 

According to her, 50 per cent of livestock farm-

ers don’t have enough awareness of the disease 

and hence fail to see the signs of an infection 

that can also find a route to humans. 

“Bovine mastitis is cut-by-cut torture to ani-

mals, public health and to the global economy. 

Inside the mammary gland, harmful enzymes 

and reactive oxygen species break down the ex-

tracellular matrix, which leads to the death of 

epithelial cells,” Ambatipudi told PTI in an email 

interview. 

“Blood-milk barriers are breached and blood 

gets mixed with milk as it comes off the teat. 

There are reports which showed these patho-

gens break across specie barriers and find 

routes to be transmitted to humans through in-

fected quarters,” added the lead researcher of 

the study. 

She said milk from “infected quarters” can 

cause severe food borne illnesses such as bru-

cellosis if consumed raw or unpasteurised. 

Brucellosis is a bacterial infection that affects 

thousands of people worldwide. Avoiding un-

pasteurised dairy products and taking precau-

tions when working with animals or in a labora-

tory can help prevent brucellosis. 

Ambatipudi stressed on the need to train farm-

ers so they are able to understand the progress 

of such a chronic infection, In India, marginal 

producers and small-scale farmers own over 60 

per cent of all milch animals and form the core 

of the milk production sector. 

“The negative impact can be a huge constraint 

on the development of profitable dairy. This is 

particularly relevant in developing countries like 

India because the dairy industry has a strong 

role in the livelihood of poor people and con-

tributes significantly to alleviating poverty by 

providing regular income for the household,” 

she said. 

“Another important issue is the lack of aware-

ness among farmers for sub-clinical cases. This 
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is of fundamental importance because of the 

possibility of spreading the disease through the 

herd and posing a public health risk due to con-

sumption of unsafe milk,” she added. 

Ambatipudi said the level of occurrence of bo-

vine mastitis varies all over the country. 

“In Gujarat, for instance, over 50 per cent of 

400 cows were found to be affected by sub-clin-

ical mastitis. Similarly, in the rest of Asia, the in-

cidence rate for clinical ranges between 1-8 per 

cent where as sub-clinical mastitis is about 55-

60 per cent.” 

In her view, there is no one-step solution to 

control the problem and what is needed is 

grassroots management strategies. 

It can be prevented by eliminating sources of in-

fection. This would include maintenance of hy-

giene standards and reducing the amount of 

bacteria in the environment, she said. 

IIT-Roorkee’s three-year research, funded by 

the Department of Science and Technology, got 

published in the Journal of Proteomics and won 

the Science Engineering Research Board (SERB) 

award. 

 

 

Pashu Sanjeevani -A Rashtriya Gokul mission initiative launched in Karnataka 
AUG 21, 2020 
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hief Minister BS Yediyurappa on Thurs-

day flagged-off 15 state-of-the-art vet-

erinary ambulances. These were 

launched under the ‘Pashu Sanjeevani’ pro-

gramme. This program provides treatment to 

livestock right at the doorstep of farmers. 

The ambulances come equipped with an opera-

tion theatre, laboratory, scanning unit among 

other medical facilities. Dairy Minister Prabhu 

Chavan spoke to reporters after the launch. He 

said that at present, one ambulance will be 

given for each of 15 districts. “In the coming 

days, the remaining districts will be covered. 

The Animal Husbandry Department has a dedi-

cated toll-free helpline (1962) through which 

farmers can contact the ambulance service,” he 

said.  

The Pashu Sanjeevani is a part of coveted 

Rashtriya Gokul Mission which aims to conserve 

indigenous cow breeds in India. Rashtriya Gokul 

Mission has the following objectives. Some of 

the activities covered under the mission are 

also detailed below.  

Objectives of the Mission 

The objectives of the Mission are: 

Development and conservation of indigenous 

breeds. 

Undertaking breed improvement programmes 

for indigenous cattle breeds so as to improve 

the genetic makeup and increase the stock. 

Enhancing milk production and productivity. 

Upgrading nondescript cattle using elite indige-

nous breeds like Gir, Sahiwal, Rathi, Deoni, 

Tharparkar, Red Sindhi. 

Distributing disease free high genetic merit bulls 

for natural service. 

Initiatives under the Rashtriya Gokul Mission 

The following initiatives have been considered 

under the Rashtriya Gokul Mission:  

Establishment of integrated cattle development 

centres ‘Gokul Grams’ to develop indigenous 

breeds. 

Awards for encouraging farmers and breeder 

societies to rear Indigenous breeds of Bovines. 

Gopal Ratna award for farmers maintaining the 

best herd of Indigenous Breed and practising 

best management practices. Kamdhenu award 
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for best managed Indigenous Herd by Institu-

tions/Trusts/ NGOs/ Gaushalas or best-man-

aged Breeders’ Societies. 

National Kamdhenu Breeding Centres are Cen-

tres of Excellence to develop and conserve In-

digenous Breeds in a holistic and scientific man-

ner. 

E-Pshuhat an electronic animal genetic trading 

point 

An e-market portal “E-Pashu Haat”- Nakul 

Prajnan Bazaar for connecting breeders and 

farmers, an authentic market for quality- dis-

ease-free bovine germplasm in the form of i) se-

men; ii) embryos; iii) calves; iv) heifers and v) 

adult bovines with different agencies/stake-

holders. 

Pashu Sanjivni Programme encompassing the 

provision of Animal Health cards (‘Nakul 

Swasthya Patra’) along with UID identification 

and uploading data on National Data Base. 

Advanced Reproductive Technology: Including 

Assisted Reproductive Technique- In-vitro Ferti-

lization (IVF)/ Multiple Ovulation Embryo Trans-

fer (MOET) and sex-sorted semen technique to 

improve the availability of disease-free female 

bovines. 

National Bovine Genomic Center for Indigenous 

Breeds (NBGC-IB) for selection of breeding bulls 

of high genetic merit at a young age using highly 

precise gene-based technology. 

Rashtriya Gokul Mission aims to enhance the 

productivity of the indigenous breeds of India 

through professional farm management and su-

perior nutrition. 

 

Owner of milk farm booked for mixing unsanitary water in milk 
August 20, 2020 

https://www.indiaglitz.com/owner-of-milk-farm-booked-for-mixing-unsanitary-water-in-milk-telugu-news-267887 

 
ecently, a video clip in which milk being 

adulterated with contaminated water 

at the Jahangir Dairy Farm in Hyderabad went 

viral on social media. The video was shot by a 

person from the top of a nearby building. 

Soon after the video went viral, the Dabee-

rupura Police took note of the incident and 

booked the owner of the farm for milk adultera-

tion. Besides the owner, the worker seen in the 

video has been booked for contaminating a 

bucket of milk with water meant for the con-

sumption by animals. 
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Mini trade deal ‘stuck’ as US now wants India to buy $6 billion of agriculture, dairy goods 
19 August, 2020 

https://theprint.in/diplomacy/mini-trade-deal-stuck-as-us-now-wants-india-to-buy-6-billion-of-agriculture-dairy-

goods/484624/ 

ew Delhi: The proposed ‘mini’ trade 

deal between the US and India seems 

to be stuck once again, and this time, 

Washington wants New Delhi to buy dairy and 

agriculture products worth $6 billion, ThePrint 

has learnt. 

The ‘mini’ trade deal, which has been finalised 

and is ready to be signed, is only stuck due to 

this condition, multiple sources told ThePrint. 

According to the sources, the demand came at 

the “last moment” from US Trade Representa-

tive Robert Lighthizer, who has now demanded 

that if India wants restoration of the trade ben-

efits under the Generalised System of Prefer-

ences (GSP) programme, it has to give “business 

equivalent of that amount” to the US. 

“The USTR has been quite difficult during the in-

teractions and the demand continues to in-

crease from their side,” a top official who did 

not wish to be identified told ThePrint. 

India has been pushing the US to restore the 

GSP trade benefits since they were suspended 

in June last year. India used to get benefits 

worth around $6 billion — out of the $46 billion 

worth of goods it exports to the US — by means 

of zero or reduced tariffs on 2,167 products. 

The preferential treatment was given mostly in 

labour-intensive sectors like leather, jewellery 

and engineering. 

This is because such a move will appeal to the 

farming and dairy community of the US that 

forms a massive vote bank for Trump. 

While both sides had formally announced that 

they would work towards a larger free trade 

agreement (FTA), the US’ main demand under 

the smaller pact was to obtain greater access to 

Indian markets for its agriculture produce. 

Last month, during an event organised by the 

US-India Business Council (USIBC), India’s minis-

ter for commerce and industry, Piyush Goyal, 

had said the countries are looking at an early 

harvest in the form of a preferential trade 

agreement or PTA. 

USIBC president Nisha Biswal and former US as-

sistant secretary of state for south and central 

Asian affairs under President Barack Obama, 

said a mini trade deal is very much doable. 

Both governments have been working towards 

this for some time and I think they are very 

close. But the time to finalise it is now. We 

know there are issues outstanding, but we need 

to show we can resolve some things before try-

ing to tackle everything in this complex relation-

ship,” she said. 

Sources added the delay is also because the US’ 

attention right now is more towards curbing 

Chinese imports entering its market, as tensions 

between the two continue to soar. 

Biswal said, “We urge them (the governments) 

to conclude the deal, especially now with a de-

sire to elevate the US-India corridor in the face 

of tensions with China.” 

Mukesh Aghi, president and CEO of the US-India 

Strategic Partnership Forum (USISPF) said, “We 

are working both with the White House as well 

as the USTR to hammer a win-win deal for both 

the countries. We don’t want it to become a po-

litical issue. Question is how to make it a prior-

ity when the attention is all towards China.” 

US Presidential polls could delay deal 

Both the USIBC and the USISPF have written to 

the White House and the Office of the USTR to 

sign the smaller trade deal before the presiden-

tial elections in November. 

The unnamed official quoted above said: “If the 

(mini) deal is not signed in the next two-three 

weeks, the countries will have to start from 

scratch”. 
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Aghi agreed that the right time to close a small 

trade deal was now. “No matter which admin-

istration comes in post the elections, this will 

have a positive impact on the bilateral relations. 

So, doing a small deal now and continuing the 

talks for a bigger one with the next administra-

tion is something that we are looking at.” 

American businesses have also been pushing for 

the smaller trade deal, while the countries’ re-

spective ambassadors Taranjit Singh 

Sandhu and Kenneth Juster have also batted for 

it. 

“Things right now are really close and we can do 

the deal in the coming weeks… While some may 

be tempted to wait until after the election, I 

fear that we will lose another 12 months and 

will end up having to start from zero if we wait 

until after the election,” USIBC’s Biswal said. 

The deal has been in the works for the last year, 

ever since PM Narendra Modi went to the US in 

September. There were high hopes in February 

2020 that the countries would sign the deal 

when Trump visited India, but on both these oc-

casions, the deal got stuck over issues concern-

ing market access and tariffs. 

 

 

 

Global dairy prices moving down and Indian dairy market showing recovery 
AUG 19, 2020 
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airy commodities market in India has 

started to show some improvements. 

Most of the large dairy plants are un-

dergoing maintenance currently . These plants 

are expected to start their commercial produc-

tion after Vishwakarma Puja on September 17th 

. The companies have increased milk powder 

prices by Rs 5/7 per kgs. 

The prices of good quality milk is also moving up 

and has touched Rs 40 per liter. for 6.5% fat and 

9% SNF The old ghee stocks are also depleting 

and newer stocks are not arriving. This has 

given some relief to the stockists and ghee 

prices have moved up by Rs 150/200 per tin of 

15 Kgs. 

Companies in north are expecting that the cur-

rent milk shortage would lead to demand sup-

ply gap during upcoming festival time. These 

companies are rather holding their stocks than 

selling them at low prices.  

At global level the dairy price index slumped 

down by 1.7% during GDT auction on August 18 
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. The average price index came down to o a 

level of USD 3003 per MT as against UsD 3045 

per MT in last fortnight. Total volume traded 

also dropped from 32696 MT to 31331 MT since 

early this month. The prices of various dairy 

products during the recent auction are given 

below. 

Anhydrous milk fat  : 3873 (-2.9%) 

Butter : 3370(-2.0%) Cheddar  

Cheese    : 3442(-3.6%) 

Lactose                    : 1303(-3.3%) 

SMP                        : 2608(+1.1%) 

WMP                        : 2936(-2.2%) 

There has been slight increase in prices of 

skimmed milk powder in global market . This 

would improve opportunities for local players to 

export their excess stocks with minimal support 

from the government. The prices of Ghee, But-

ter and SMP in International markets are Rs 

290, Rs 250 and Rs 195 per Kgs.  

Current selling price of these three products in 

local markets are Rs 290-320 for ghee, Rs 220-

230 for butter and Rs 230-Rs 270 . However 

SMP and Butter may be available at lower levels 

also. It has been reported that large players are 

exporting milk powder and ghee to clear up 

their stocks. 

 

Indian and Spanish dairy beverage players favor Sidel’s aseptic PET bottles 
18 Aug 2020 

https://www.foodingredientsfirst.com/news/indian-and-spanish-dairy-beverage-players-favor-sidels-aseptic-pet-

cartons.html 

 
n a bid to promote food safety and packag-

ing differentiation on retailer shelves Sidel’s 

PET bottles have been chosen to carry dairy 

and dairy beverages. Leveraging its Aseptic 

Combi Predis technology, ITC Limited (ITC), a 

newcomer to the Indian dairy beverage sector, 

has opted for Sidel’s aseptic PET 200 mL and 

300 mL bottles for its range of milk-based fruit 

juices. In addition, the company’s PET bottles 

have been chosen by Spanish dairy company 

Andía Lácteos de Cantabria for its ultra-high-

temperature (UHT) milk. Sidel’s technology 

boasts efficient external decontamination, mi-

crooriganic protection and omits water usage. 

“To get to know our technology for aseptic PET 

production featuring dry preform decontamina-

tion, ITC first decided to visit a similar installa-

tion in Indonesia. There they were able to wit-

ness an Aseptic Combi Predis in action and see 

its functionality, which made it easier for ITC to 

trust in our technology and to move forward 

with the project,” Rohit Sawhney, Sales Director 

India and Indian subcontinent at Sidel, 

tells PackagingInsights. 

The aseptic PET complete line which was in-

stalled in a new area of the ITC production site 

in Kapurthala, Punjab, includes Tetra Pak Pro-

cessing System technologies. At the heart of the 

line is the Aseptic Combi Predis complemented 

by Capdis, Sidel’s dry cap decontamination sys-

tem.  

The line also features a RollQuattro labeller, a 

sleever, packing and stretch wrapping systems, 

a PalKombi palletiser and Efficiency Improve-

ment Tool. Lastly, it also includes the world’s 
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first processing solution for aseptic milk con-

taining (fruit) particulates. 

First time partners 

For ITC, the resulting aseptic complete line pro-

ject marks its first time partnering with Sidel. 

It’s also the company’s first time entering the 

dairy-based beverage market and launching 

UHT milk-based drinks with fruit pieces in India 

while leveraging the benefits of aseptic PET pro-

duction. 

The portfolio revamps come as Indian consum-

ers are increasingly looking for better-for-you 

beverage options to pace with their busy life-

styles. The launch also addresses demands for 

absolute food safety and packaging differentia-

tion on retailer shelves. Recognizing this shift in 

consumer preferences for better-for-you bever-

ages, ITC has expanded its product range to in-

clude liquid dairy products. Sunfeast Wonderz 

Milk is now offered in four different flavors: Va-

nilla Milkshake, Mixed-fruit Milkshake, Mango 

Milkshake and Badam (Hindi for almonds) 

Milkshake.  

In parallel, ITC has added a portfolio of pre-

mium Not From Concentrate (NFC) juices with 

source certified premium fruits to its existing B 

Natural brand. The portfolio includes the exotic 

range of Himalayan Mixed Fruit, Ratnagiri Al-

phonso Mango and Dakshin Pink Guava, making 

it the first fruit beverage brand in India to pro-

vide a portfolio of source certified fruit bever-

ages with 100 percent Indian Fruit, without con-

centrate or any preservatives. Bottled in PET 

and decorated with colorful sleeve labels, Sidel 

affirms that the B Natural and Sunfeast prod-

ucts have gained a “distinctive look and feel” 

while providing an enhanced brand experience, 

therefore receiving a “very positive response” 

from local consumers. 

“Given the good experience ITC has had with 

this project, we are confident there is scope for 

us for further collaborations in the future,” con-

cludes Sawhney. 

Spanish milk moves from HDPE to PET bottles 

Sidel’s Predis technology employs the injection 

of hydrogen peroxide (H2O2) into the preform 

just before the bottle enters the oven. This re-

sults in the activation of the H2O2 by the exist-

ing preform heating stage, ensuring a high de-

contamination level while minimizing the sterile 

zone and controlling all risk of potential con-

tamination. Sidel operators continuously moni-

tor critical parameters to ensure full production 

sterility, beverage integrity and food safety, re-

gardless of liquid type or beverage characteris-

tics. 

This provides a 100 percent aseptic filling envi-

ronment with continuous production run of 200 

hours between cleaning and sterilization cycles. 

Its aseptic output range spans from 10,000 to 

60,000 bottles per hour. 

Now in operation across Andía Lácteos de Can-

tabria’s modernized plant, Sidel Aseptic Combi 

Predis can bottle extended shelf life milk, UHT 

milk and milkshakes in three formats (0.25 L, 1 L 

and 1.5 L), giving the dairy player the oppor-

tunity to broaden its spectrum of stock keeping 

units. 

Moreover, Sidel Aseptic Combi Predis was inte-

grated into an existing bottling line for HDPE 

bottles, which provided simple, cost-effective 

and flexible production. “The new low-speed 

Aseptic Combi Predis is working at full speed 

and offers the best food safety conditions, per-

fectly matching with our extreme production 

quality requirements,” says Javier Villafranca, 

Industrial Director at Iparlat Group, the mother 

company of Andía Lácteos de Cantabria. The 

line is currently running at 9,000 bottles per 

hour with 97 percent efficiency. 

Due to “soaring sales,” Andía Lácteos de Canta-

bria has recently decided to invest in another 

Sidel Aseptic Combi Predis, combined with the 

conveying and accumulation solution Gebo 

AQFlex to increase its production capacity even 

more. 
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Farm to fork: Dairy unit makes foodies say cheese 
18th August 2020 05:59 AM 

https://www.newindianexpress.com/cities/bengaluru/2020/aug/18/farm-to-fork-dairy-unit-makes-foodies-say-

cheese-2184672.html 

 
ENGALURU: The pandemic has seen 

many don the chef's hat, and it’s no 

surprise that home chefs are on the 

rise. “So, a lot of them have been asking me for 

recommendations, and I have been suggesting 

what is often used at hotels,” says Prashant Put-

taswamy, executive chef at Cantan and Fatty 

Bao. 

He was referring to the cheese of Vallamborsa 

Cheese Shop in KR Puram, which is run by Fa-

ther Michael. While they previously sold only to 

businesses, including the Taj the Group of Ho-

tels, The Oberoi and Olive Beach, they have 

moved to the B2C model. People can now place 

orders on their phone via call or WhatsApp, and 

have it delivered by Dunzo. Some of the varie-

ties include homemade parmesan, grated buf-

falo mozzarella, burrata (which has a molten 

centre and should be consumed at one go), 

fresh olive-stuffed bocconcini, ricotta cheese 

and mascarpone cheese. 

But the situation is grim for Father Michael 

whose company used to manufacture 100 kg of 

cheese a day, which has now come down to 10 

kg a day owing to the COVID-19 pandemic. They 

make 11 varieties of cheese and have dropped 

one of their popular choices, goat cheese. “Kar-

nataka focuses on goat meat and not milk 

hence, we depend on Kerala for supply. How-

ever, with borders having been affected, we 

had to drop the production of goat cheese,”  he 

explains. They now plan to start their own goat 

farm near Hosur. 

“The inclusion of the B2C model is to sustain 

business and the farm that we plan to start is 

because of the issues we have been facing. To 

make 100 kg of cheese, we require about 400-

500 litres of milk. It has not only been difficult 

to procure buffalo milk during this pandemic 

but quality too has been inconsistent. The feed 

is important as taste and aroma depend on 

that,” he says. 

He is no newcomer to the business, having trav-

elled to Italy to learn the art of cheese making. 

Each variety of cheese, he believes, has a char-

acter and needs to be treated accordingly. Even 

as the ride may be rough, Father Michael after 

starting the B2C option is certain that they are 

back on track. Tanmoy Savardekar, chef con-

sultant who has worked on international cruises 

and has experienced an array of authentic Ital-

ian cheeses, finds the cheese – his favourite be-

ing Bocconcini – authentic in terms of flavour 

and texture. “I even use the whey in making dal, 

chapatti dough, etc as it has milk solids and en-

hances the flavour,” he says. 
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Raju Shetti’s party holds protests in Solapur to highlight plight of dairy farmers 
August 17, 2020 8:23:36 pm 
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he Swabhimani Shetkari Sanghatana 

(SSS) on Monday held demonstrations in 

Solapur to highlight the plight of dairy 

farmers reeling under severe financial crisis in 

the state. The party has planned protests at Ah-

mednagar on August 20 and Satara on August 

23. 

Western Maharashtra is home to a large num-

ber of dairy farmers. SSS president Raju Shetti 

expressed disappointment with the Chief Minis-

ter Uddhav Thackeray-led government for its 

“apathy towards dairy farmers”. 

“Farmers will not commit suicide. Instead, they 

have decided to come out on the streets and 

fight. The farmers are ready to face police 

lathicharge and bullets,” he said. 

Addressing the farmers at Solapur, Shetti said, 

“I have written letters on the farmers’ problems 

to Thackeray. The CMO response is limited to 

acknowledging my letter. They have not done 

anything to address the problems.” 

Recalling similar dairy farmers’ agitations under 

his leadership in 2007, Shetti said, “The then 

chief minister late Vilasrao Deshmukh was in 

America. I received a telephone call at 2 am. 

Deshmukh promised he would concede to all 

the demands of farmers. He urged then home 

minister R R Patil to convene a meeting with us 

and resolve the farmers’ issues.” 

“Deshmukh was quick to act because he under-

stood farmers’ problems. He came from the 

grassroots. Farmers’ issues were always ac-

corded highest priority,” he said. “It is sad the 

present leadership’s priorities are different. But 

SSS will not relent and continue its agitation 

across the state,” he added. 

The party presented a letter to Solapur district 

collector listing out its demands for farmers. 

The SSS has demanded subsidy of Rs 5 per litre 

for milk and Rs 25 per kg for skimmed milk pow-

der immediately. 

It urged the state government to initiate steps 

to ensure higher prices for milk procured from 

dairy farmers. The prices at present have come 

down to Rs 15 per litre from Rs 27 per litre. 

The SSS also holds the Centre equally responsi-

ble for the farmers’ crisis. Shetti demanded that 

the Centre should ban the import of skimmed 

milk powder. The goods and services tax on all 

milk products such as butter, sweets etc should 

be waived completely. These are necessary to 

raise the demand for milk, he said. 
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1 lakh farmers in Haryana to get Pashu Kisan Credit Card by the month end 
AUG 17, 2020 

https://dairynews7x7.com/1-lakh-farmers-in-haryana-to-get-pashu-kisan-credit-card-by-the-month-end/ 

 
he banks in Haryana have been asked to 

issue 1 lakh Kisan Credit Card (KCC) by 

the end of month. The banks have al-

ready sanctioned more than 26,000 credit 

cards. The department has obtained over 2 lakh 

proposals for the same. The banks have been 

asked to speed up the process of issuing the 

card to the borrower within 14 days. 

Mr TVSN Prasad, Chief Secretary, Haryana, em-

phasised on attaining the goal to sanction 1 lakh 

proposal by the month-end . He was addressing 

bank’s representatives from the State level 

Banker’s Committee (SLBC). 

A senior banker stated that the banks have al-

ready scheduled block-wise camps for various 

blocks . And 132 camps had already been organ-

ised in July for the farmers. The banks obtained 

around 1.56 lakh proposals in July only. These 

proposals have been dispatched to different 

bank branches for sanctioning purposes.  

16 lakhs farmers to get benefitted under the 

scheme 

Additionally, the controlling heads of all banks 

have been asked to pay special attention to this 

scheme . They are also required to sensitise the 

area functionaries in this regard. Every bank 

should give in-principle approval to each of such 

proposal within 7 days . Concurrently the pro-

posal must meet the compliance norms from 

the Animal Husbandry department. The ulti-

mate sanction for issuing the KCC must be fin-

ished within 7 days. 

For the present fiscal, the banks goal is to cover 

eight lakh dairy farmers under this scheme. The 

bank-wise goal has already been provided to 

every bank by the SLBC.  

It’s estimated that there are round 63.09 lakh 

dairy animals (cows and buffaloes) within the 

state. These are reared by about 16 lakh farm-

ers in the state. In December last year, the state 

authorities had launched Pashu KCC for the 

farmers. It was being launched so as to meet 

short-term credit requirements of farmers for 

rearing the animals. 

As per news coverage in The Tribune

 

No junk food within 50 metres of school campus by FSSAI may boost dairy snacks sales 
AUG 17, 2020 

https://dairynews7x7.com/no-junk-food-within-50-metres-of-school-campus-by-fssai-may-boost-dairy-snacks-

sales/ 

 
ith the aim to ensure safe and 

wholesome food for school children, 

Arun Singhal, CEO of the Food Safety 

and Standards Authority of India (FSSAI), the 

country’s top food regulator, has restricted the 

sale of junk and unhealthy food in canteens of 

schools and other educational institutions. 

The food regulator has also prohibited the sale 

and advertisement of unhealthy food within 50 

metres of the school premises. This regulation 

aims to provide a safe, nutritious and healthy 

diet for school children. 

“The idea is to provide safe food and balanced 

diet for children in schools. Foods which are re-

ferred to as foods high in fat, salt and sugar 
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(HFSS) cannot be sold to schoolchildren . This 

sale is prohibited in school canteens, mess 

premises or hostel kitchens or within 50 metres 

of the school campus. 

Eat Right Schools 

In 2015, the Delhi High Court ordered FSSAI to 

regulate junk food being sold in school can-

teens. Experts committee at top food regulating 

agency relooked and framed newer guidelines 

for children in school getting healthy meals. 

“Canteen, mess, kitchen operating in school 

should have a licence from FSSAI. FBOs con-

tracted by the department of education for the 

Mid-Day Meal scheme must obtain a registra-

tion or licence. It must be from the apex food 

regulating agency . It must comply with the re-

quirements of hygienic practices as specified 

under schedule 4 of the FSS Act.” 

Regular inspection by municipal authorities and 

state administration will be done at the school 

premises . It would be to ensure that safe, 

healthy and hygienic food is served to students, 

said the official. Schools administrations have to 

adopt a comprehensive programme for promot-

ing safe food . And healthy diets among school 

children and to convert school campus into Eat 

Right School . Schools must focus on safe and 

healthy food, local and seasonal food without 

food waste as per the specified guidelines. 

This has to be monitored by a nodal officer 

nominated by each school,” added the official. 

“School authorities have to promote the con-

sumption of a safe and balanced diet in the 

school . A guidelines has been issued by the Na-

tional Institute of Nutrition (NIN),”in this re-

gards. The schools have to implement these 

regulations soon after the date of notification. 

 

 

Amul Dairy adopts digital tracking of artificial insemination 
16/08/2020 

https://www.indiancooperative.com/co-op-news-snippets/amul-dairy-adopts-digital-tracking-of-artificial-insemi-

nation/ 

 

usiness Line reports Amul has begun 

using the futuristic technology of artifi-

cial insemination of cattle. 

Experts say this marks a huge technological ini-

tiative in the cooperative sector. 

The digitization is expected to cover scores of 

village level milk producer societies. 

Amul Dairy is the country’s first cooperative to 

adopt digital tracking, monitoring systems for 

artificial insemination processes. 
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Global News 

Stewart’s Dairy wins top honors in annual fluid milk competition 
Aug 31, 2020 Updated 4 hrs ago 

https://www.nny360.com/communitynews/agriculture/stewart-s-dairy-wins-top-honors-in-annual-fluid-milk-com-

petition/article_d2322ced-552a-5a45-9a63-2e8f73e24946.html 

 
THACA — Cornell University’s Milk Quality 

Improvement Program has awarded Stew-

art’s Dairy top honors in New York state’s 

annual fluid milk competition, conducted on be-

half of the state Department of Agriculture and 

Markets. 

The Cornell program serves as the state’s offi-

cial judging group. Stewart’s, which also won for 

best-tasting chocolate milk, topped a field of 21 

dairies from across the state; results were an-

nounced Aug. 25. 

Stewart’s is based in Saratoga Springs. 

“Congratulations to our dairy processors and 

our dairy farmers behind these fantastic prod-

ucts,” Richard Ball, commissioner for the De-

partment of Agriculture and Markets, said in a 

news release. “We know New York produces 

some of the best milk there is, and I am hon-

ored to join Cornell in sharing these stories of 

success with all New Yorkers.” 

Due to the coronavirus pandemic, the awards 

were presented online rather than on the tradi-

tional Dairy Day at the New York State Fair. 

“This annual milk competition is unique in that 

it considers the overall quality of fluid milk 

products throughout the entire time the prod-

uct is on the market by assessing various char-

acteristics, including — most importantly — 

milk flavor,” Kathryn Boor, dean of the College 

of Agriculture and Life Sciences said. 

Stewart’s won the competition five times previ-

ously, most recently in 2017, and has finished 

second twice. Garelick Farms of Rensselaer was 

the runner-up in the overall fluid milk category. 

The dairy won last year and in 2015. 

Ithaca Milk of Interlaken won the top small-pro-

cessor award for 2020; it won the same award 

in 2018. 

Stoltzfus Family Dairy of Vernon Center won the 

flavored-milk category for its pasteurized, non-

homogenized mocha and latte “cream line” 

milk. 

Established in the early 1970s, Cornell’s Milk 

Quality Improvement Program is directed by 

Ms. Boor. It is funded by New York State dairy 

producers through the New York State Dairy 

Promotion Order Advisory Board, a group se-

lected by the commissioner to promote New 

York milk and dairy product consumption. 

In the last 12 months, the Voluntary Shelf-Life 

Program, part of the MQIP, received 362 pas-

teurized fluid-milk samples, performed more 

than 4,800 microbiological tests and 675 sen-

sory evaluations on those samples, according to 

Nicole Martin, the MQIP’s associate director. 

The samples are subjected to microbial anal-

yses, freezing point tests, fat determination and 

sensory evaluation, according to Rob Ralyea, a 

senior extension associate in food science. 

New York has nearly 4,000 dairy farms that pro-

duce nearly 15 billion pounds of milk annually, 

making it the nation’s fourth-largest dairy state, 

according to the Department of Agriculture and 
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Markets. The dairy industry is the state’s largest 

agricultural sector, contributing nearly half of its 

total agricultural receipts. 

New York is the only state to hold a regular 

milk-quality review for its dairy producers. It has 

done so since 1979. 

 

Twelve Milk Suppliers Arrested, 460 Liters Substandard Milk Discarded 
27th August 2020 | 09:04 PM 

https://www.urdupoint.com/en/pakistan/twelve-milk-suppliers-arrested-460-liters-su-1013460.html 

 
ESHAWAR, (UrduPoint / Pakistan Point 

News - 27th Aug, 2020 ) :The District ad-

ministration in an ongoing operation 

against selling of substandard food items dis-

posed of around 460 liters adulterated milk and 

arrested twelve milk suppliers from the canton-

ment here Thursday. 

The inspection team of district administration 

comprising In-charge Milk Testing Labora-

tory KP and concerned officials of the Livestock 

Department collected samples of milk from var-

ious shops. 

The team arrested twelve milk sellers after find-

ing mixture of water, baking soda and illicit 

powdered milk from their shops. 

According to a spokesman of the District admin-

istration, crackdown on selling of unwholesome 

food items would continue and utmost efforts 

would be made to provide quality food items to 

people. 

The administration has requested the people to 

cooperate with the teams to identify elements 

which had put innocent lives at risk by adultera-

tion. 

 

 

Pa. Dairy Farmers Urged To Apply For Financial Relief 
August 24th 2020, 3:20 PM EDT 

 
airy farmers across Pennsylvania that 

lost money and product during the 

COVID-19 pandemic are being urged to 

apply for financial relief. More than $13 million 

in funding is still available to the dairy industry 

through the Dairy Indemnity Program. 

Back in late March and early April, the demand 

for milk plummeted, forcing many dairy farmers 

across Pennsylvania to dump their product 

down the drain.  

“It’s often said that you don’t cry over spilled 

milk. That’s not true. Whoever said that was not 

on the dairy farms in Pennsylvania during the 

spring,” says Pa. Agriculture Secretary Russell 

Redding. 

Paul Hartman is a dairy farmer at Scattered 

Acres Farm in Reading, Pennsylvania. He’s one 

of the many dairy farmers that were asked by 

dairy processors to dump their milk because the 

demand was extremely low. 
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“Watching milk run down the barn hallway into 

the manure pit was when the fear and uncer-

tainty began,” Hartman explains. 

To help provide financial relief to the state’s 

dairy farmers, $15 million of Pennsylvania’s 

CARES Act funding was designated to the Dairy 

Indemnity Program. Each farm with a docu-

mented loss that applies for funding through 

the program will receive a minimum of $1,500.  

“The $1,500 is there for every dairy producer in 

Pennsylvania who had losses because of dump-

ing or discarding milk,” explains Secretary Red-

ding. 

Even dairy farmers that didn’t have to dump 

milk but still experienced pandemic-related 

losses are encouraged to apply for relief. As of 

late last week, only 900 farms have applied for 

relief payments. That means $13.6 million is still 

available to the rest of the nearly 7,000 dairy 

farms across the state. 

“The money we received has gone to pay all of 

our vendors fully, for supplies and services such 

as animal feed, veterinary costs, and animal 

health needs, equipment repairs and service, 

animal bedding, fuel, and bank mortgage pay-

ments, to name a few,” Hartman explains. 

Pennsylvania’s dairy farms produce 10.2 billion 

pounds of milk per year. The dairy industry has 

an economic impact of $12.6 million and sup-

plies 52,000 jobs. 

“In addition to the emotional toll of literally 

pouring your product down the drain, our farm-

ers have faced serious financial ramifications. I 

encourage every dairy farmer to take a look at 

this program,” explains Sen. Judy Schwank (D- 

Berks), who is the Democratic Chair of the Sen-

ate Agriculture and Rural Affairs Committee. 

 

Kirin, China Mengniu give up on sale deal for Australia's Lion-Dairy 
AUGUST 25, 2020 

https://www.reuters.com/article/us-lion-dairy-m-a-china-mengniu/kirin-china-mengniu-give-up-on-sale-deal-for-

australias-lion-dairy-idUSKBN25K2MW 

OKYO (Reuters) - Kirin Holdings Co 

(2503.T) and China Mengniu Dairy Co 

(2319.HK) said on Tuesday they have 

given up on the sale of the Japanese company’s 

wholly owned Australian dairy firm Lion-Dairy 

and Drinks Pty Ltd to the Chinese company. 

The announcement follows a media report last 

week that the Australian government could 

block the deal in what would mark its first veto 

since it announced a shake-up of the country’s 

foreign investment laws in July. 

Kirin said in a statement that the two compa-

nies had agreed to terminate the A$600 million 

($430 million) transfer deal, signed last Novem-

ber, because approval from the Foreign Invest-

ment Review Board (FIRB) was unlikely to come. 

The Australian Financial Review reported last 

week that Treasurer Josh Frydenberg had gone 

against the advice of the FIRB, which was in fa-

vour of approving the deal. The deal had won 

approval from Australia’s competition regulator 

in February. 

The revised laws give the treasurer last-resort 

power to vary or impose conditions on deals 

even after FIRB approval, or force divestment in 

the event of a national security risk. 

The changes came against the backdrop of in-

creasing Sino-Australian tension after Canberra 

called for an international inquiry into the ori-

gins of the novel coronavirus, which was first 

reported in China at the end of last year. 

The sale of Lion-Dairy would have advanced Ki-

rin’s strategy of offloading underperforming as-

sets, while giving the Chinese government part-

owned company control of Australian house-

hold brands like Pura, Dairy Farmers and Moove 

flavoured milk. 

“This is an unfortunate result, but the revival 

and restructuring of Lion-Dairy and Drinks are a 

top priority and we will continue to look for the 
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best scenarios for the business with Lion,” Kirin 

said in a statement. 

 

Digital dairy looks for marginal gains on the farm 
23 August 2020 

https://www.bbc.com/news/uk-scotland-south-scotland-53835475 

 
ven the untrained eye can see how im-

portant the dairy industry is throughout 

south-west Scotland and north-west 

England. 

Look around you and you will see grass - and 

cows - all over the place. 

It has made the area a key player in the produc-

tion of milk, cheese and other foods. 

A new project which has just secured £50,000 

of seed-corn funding hopes to unlock up to 

£20m to take that role to the next level. 

Green grass of home 

 
The initial support has come from the UK gov-

ernment's Strength in Places Fund. 

Now the scheme, proposed by a consortium led 

by Scotland's Rural College (SRUC), has less than 

100 days to work up its bid for more significant 

backing. 

According to the college's Richard Dewhurst 

that could help to transform the industry in the 

area. 

"What they are trying to do is develop research 

and innovation in regions of the country away 

from the Oxford-Cambridge-London golden tri-

angle and find industries that are important for 

particular geographical regions," he said. 

"We have defined an area which is basically 

south-west Scotland plus Cumbria. 

"That's really on the basis that it is a pretty 

good area for growing grass and milking cows 

and historically that has been an important in-

dustry in the region." 

There are also big factories - First Milk, Arla, 

Lactalis and Muller all have sites in the region. 

In addition, there is the more artisanal produc-

tion of ice cream, cheeses and yoghurts. 

Time and moo-tion 

 
Image copyrightSRUC 

"That's the plus side, the negative side is that 

dairy farming over time has been making less 

money and there have been fewer farmers," 

said Mr Dewhurst. 

"What we want to do in this project is basically 

try to make more money out of that chain from 

grass through to products." 

Some of that would be helping smaller produc-

ers to scale up their operations. 
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The bigger part of the proposal, though, is 

working with the larger companies on the digi-

tal dairy concept. 

The use of sensors in factories is well estab-

lished, said Mr Dewhurst, but there is an "in-

creasing amount" going on on the farm too. 

'Value chain' 

"Farmers are monitoring their cows, their hous-

ing environment, the grass, the water, the tem-

perature in the house, the milk in the milking 

parlour," he said. 

"There are a whole range of sensors around 

monitoring cow welfare. 

"The idea is to take that digital value chain that 

would normally just be in the factory and ex-

tend it back to the farm. 

"By having much more information about what 

is going on in the farm and when the milk is be-

ing transported to the dairy, we can improve 

the product and the processing." 

That could result in longer shelf lives, better 

yield and also more information for consumers 

about a product's carbon footprint. 

Big cheeses? 

 
It is also hoped the project could produce more 

jobs in an area that may have "lagged behind" 

in the past. 

"It is not buying shiny equipment for the col-

lege, it would be putting stuff into factories to 

help them monitor what they are doing and 

help them help their farmers monitor what they 

are doing," explained Mr Dewhurst. 

It might also see changes to what is being pro-

duced. 

"We are exporting quite a lot of cheddar but 

then we are importing quite a lot of French and 

continental cheeses," he said. 

"There could be product innovation that we can 

use with our own milk to make higher value 

cheeses." 

The clock is ticking, though, with a 25 Novem-

ber deadline for the next stage bid. 

Its success would be likely to have a big impact 

on an industry still so influential in such rural 

parts. 

 

 

MegaMilk: Charting Consolidation in the U.S. Dairy Industry 
August 21, 2020 

https://www.visualcapitalist.com/megamilk-charting-consolidation-in-the-u-s-dairy-industry/  

egaMilk: Charting the Consolidation 

of the Dairy Industry 

Today’s dairy industry looks very dif-

ferent to how it did just 30 years ago. 

Milk production in the U.S. has increased by a 

whopping 50% over that time frame—yet, the 

total number of dairy farms has dropped by 

three-quarters. 

Fewer and larger farms now have the lion’s 

share of all U.S milk cow inventory. While they 

have the ability to produce more competitively 

priced dairy products and provide more value to 

consumers, it is causing financial devastation 

for small farmers. 

The graphic above uses data from the USDA to 

chart the rapid consolidation of the American 

dairy industry between 1992 and 2017. 

The End of the Small Dairy Farmer? 
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In the U.S., the dairy industry is one of the fast-

est consolidating industries in comparison to al-

most all other agricultural sectors. 

Between 1992 and 2017, small commercial 

farms with 10-99 cows saw an average decline 

of 70%. These farms accounted for 48.5% share 

of all U.S. milk cows in 1992. In 2017, that num-

ber stood at just 12.2%. 

Over time, small farm production has been re-

placed by that of bigger and more consolidated 

“megafarms”—a move that can be attributed to 

the many benefits that scale brings, such as 

lower costs of production and the potential to 

compete in the international market. 

  Share of U.S. milk cow inventory (by year) 

Herd size 1992 1997 2002 2007 2012 

1-9 milk cows 0.9% 0.7% 0.6% 0.4% 0.4% 

10-49 milk cows 19.5% 13.8% 9.2% 6.8% 5.9% 

50-99 milk cows 29% 24.5% 19.1% 13.8% 11.1% 

100-199 milk cows 19% 18% 15.4% 12.8% 10.6% 

200-499 milk cows 13.7% 15.3% 14.7% 13.8% 12% 

500-999 milk cows 8% 10.2% 12.2% 12.5% 11.3% 

>999 milk cows 9.9% 17.5% 28.8% 39.9% 48.7% 

Total 100% 100% 100% 100% 100% 

The Need For a Survival Strategy 

While small dairy farmers simply cannot keep 

up with larger farms encroaching on their turf, 

they also have fluctuations in dairy prices to 

contend with. Milk prices fell in 2018, narrow-

ing the gap between milk prices and feed costs 

so much that another wave of farm closures en-

sued. 

To make matters worse, many small dairy farm-

ers are close to retirement age, and according 

to the USDA, exits are more likely if the farm 

operator is 60 or older. 

Despite the hardship facing small dairy farmers, 

analysts suggest that consumer backlash against 

large-scale production could present opportuni-

ties for small dairy farmers to create premium 

artisanal products. However, such initiatives 

would be entirely dependent on the state of the 

economy and where consumer’s values lie. 

The Wider Implications 

With milk production shifting to larger farms, a 

range of both direct and indirect impacts are 

being felt across the country. 

For example, milk production is now predomi-

nantly focused in fewer states such as California 

and Wisconsin, which together accounted for 

almost 33% of all U.S. milk production in 2018. 

In larger farms, the herds are typically confined 

to tight spaces— rather than grazing in pas-

tures—making animal welfare an issue for many 

of these farms. Concern over waste contamina-

tion and air pollution also brings the environ-

mental sustainability of larger farms into ques-

tion as they come under more pressure to re-

duce their impact on the planet. 

Changing Tastes 

Looking beyond the production of milk, chang-

ing consumer preferences could result in the 

most transformative effects on both large and 

small scale dairy farmers. 
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While rising populations are increasing the de-

mand for dairy, per capita milk consumption de-

clined by 24% between 2000 and 2017 in the 

United States. Consequently, the largest dairy 

producer in the country, Dean Foods, filed for 

bankruptcy in 2019, followed by another major 

milk producer, Borden Dairy, just two months 

later. 

Experts claim that changing consumer prefer-

ences, along with competition from other bev-

erage categories, are responsible for 90% of the 

total dairy decline. 

No Country for Old Farms 

The confluence of changing economics and an 

aging population of farmers has brought the 

U.S. dairy farming industry to a tipping point, 

and the near future is likely to bring a fresh 

wave of dairy farm closures. 

 

 

A2 Milk's revenue jumps 91% in US 
Aug. 21, 2020 

https://www.fooddive.com/news/a2-milks-revenue-jumps-91-in-us/583915/ 

or years, the milk industry has been in 

decline. With fewer consumers drinking 

the staple and increased competition 

from discounted private label and milk alterna-

tives, the industry has suffered. Major dairy 

companies, including Dean Foods and Borden 

Dairy, have filed for bankruptcy. 

Amid the turmoil, many industry insiders have 

said that the key to bringing the category back 

to life is innovation. The A2 Milk Company is 

proving that prediction could be true.  

Most milk products contain both A1 and A2 pro-

teins, but research has found that A1 can cause 

stomach discomfort. A2 Milk sells dairy prod-

ucts that only contain the A2 protein. The com-

pany works with U.S. dairy farmers to identify 

cows that naturally only produce that protein 

type, and process their milk separately. Con-

sumers can now buy A2 Milk at more than 

20,000 stores across the United States, nearly 

double its retail presence last year.  

The A2 Milk Company was started by a New 

Zealand scientist in 2000. In Australia, A2 Milk 

has gradually increased in popularity and is now 

the fastest growing major fresh milk brand in 

grocery stores, controlling about 11% of the 

market, according to its website. The company 

started to sell A2 Milk in the U.S. in 2015, and 

this latest jump in sales shows growth is on a 

similar track here.  

"You're going to start seeing people come back 

to dairy — we're seeing it already," Blake Wal-

trip, the company's U.S. CEO, said last year.  

The company said the jump in sales came from 

its aggressive marketing campaign. The com-

pany has heavily invested in education in the 

U.S. through public relations, social media, in-

store shopper marketing and its national TV 

campaign. The company also launched coffee 

creamers last year, its first new product offering 

since coming to the U.S.   

"The U.S. continues to be a strategically im-

portant market for the company, given the sig-

nificant and growing premium milk segment 

and as a result of the significant growth in our 

brand awareness, this provides a platform for 

further product expansion over time," Geoffrey 

Babidge, interim CEO of A2 Milk, said on an 

earnings call with analysts.  

At a time when the coronavirus pandemic has 

forced farmers to dump gallons of milk and 

global dairy prices are stalling, A2 Milk is seeing 

a revenue boost. Waltrip said in a statement 

the company has worked to ensure A2 Milk was 

available in stores and online during the pan-
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demic, and he said the company remains "opti-

mistic for what's to come through the remain-

der of 2020 and beyond."  

A2 isn't the only milk company using innovation 

to find profit in the stalwart category. Fairlife, 

which Coca-Cola fully acquired this year, pro-

duces ultra-filtered milk, a higher-protein and 

lactose-free product that has seen significant 

demand in recent years. Fairlife recently ex-

panded into ice cream. 

Sales growth of companies like Fairlife and A2 

Milk proves there are consumers who are inter-

ested in coming back to milk, but the beverage 

might not look the same as it once did. As 

dairy companies work to adjust to continually 

changing consumer demands, innovation will 

continue to be essential. It can be tough in a 

category like milk because chocolate is one of 

the only flavors that has really caught on, but 

A2's 91% sales jump shows that it is possible.  

 

Idaho Milk Products to Feature Formulating with Milk Proteins Webinar Series 
August 18, 2020 

https://www.globenewswire.com/news-release/2020/08/18/2080221/0/en/Idaho-Milk-Products-to-Feature-For-

mulating-with-Milk-Proteins-Webinar-Series.html 

erome, ID, Aug. 18, 2020 (GLOBE NEWS-

WIRE) -- Idaho Milk Products will be offer-

ing several online webcasts regarding for-

mulating with milk proteins and overcoming 

common challenges and obstacles. Some of the 

topics will focus on the best practices for hydra-

tion and dispersion, RTD solubility and shelf-life 

testing, protein-fortified dry mixes, protein bars 

and cereals (including extrusions), protein qual-

ity comparisons, maximizing MPC quality and 

functionality, and protein-enhanced ice cream. 

This new webinar series will offer formulators 

and others the opportunity to expand and en-

hance their knowledge of working with proteins 

to obtain the highest quality products available. 

Guest speakers will include Dr. Lloyd Metzger, 

Professor and Alfred Chair in Dairy Education at 

South Dakota State University, Dr. David Clark 

B.Sc., Ph.D., MRSC, CChem and Member of the 

ADPI Center of Excellence, and Philip Connolly, 

owner of Commercial Proteins Corporation. 

The first 30-minute webinar titled ‘Improving 

the Shelf-life of Ready-to-Drink, High-Protein 

UHT Beverages.’ will be cast on October 7, 

2020, and be done in partnership with the Insti-

tute of Food Technologists. Information about 

registration will be forthcoming. 

“While we are quickly learning to shift from in-

person meetings and conferences to virtual 

platforms, we are thrilled to offer a brand new 

and exciting webinar series,” said Corinne Barry, 

Sales Manager for Idaho Milk Products. “This 

series of technical discussions will include valua-

ble insights into the formulation and processing 

of high protein nutritional products - addressing 

challenges and areas of opportunity for our cus-

tomers and those in the food community using 

milk proteins in their products. Our diverse 

group of technical experts is ready to tackle any 

challenge ranging from basic product questions 

to complex formulation concepts and ideas.” 

“As the Covid-19 pandemic spread, live events 

began shutting down, affecting our ability to 

meet with a large number of people in one 

place over a short period,” commented Ron 

Hayes, Marketing Manager for Idaho Milk Prod-

ucts. “We wanted to find a way to help our cus-

tomers gain knowledge about formulating with 

proteins that would provide opportunities for 

making better products. We devised a series of 

online seminars that will cover a variety of top-

ics in this realm and we are excited to share our 

knowledge and expertise.” 

Each webinar in the series will be free for all at-

tendees. Currently, there are nine topics 

planned and more may be added, depending on 

the interest expressed. 
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Duvall: Dairy producers need a voice in milk pricing 
Aug. 18, 2020 

https://www.agrinews-pubs.com/2020/08/17/duvall-dairy-producers-need-a-voice-in-milk-pricing/axis5nj/ 

armers and ranchers from across the 

country approved policy at the American 

Farm Bureau annual meeting last Janu-

ary in support of giving dairy farmers a voice in 

milk pricing. Now, in another lesson brought to 

us by COVID-19, milk pricing reform is more im-

portant than ever. 

Cheese prices more than doubled from later 

April into June and now are down 33%. Mean-

while, fluid milk prices remain low due to a six-

week advance in the announcement of prices. 

Milk pricing has long been complicated, and 

many milk producers are, frankly, fed up. 

One aspect of milk pricing that seems especially 

perplexing is negative producer price differen-

tials. It’s an accounting rule of Federal Milk 

Marketing Orders, and we see negative PPDs 

when the classified value of milk in the FMMO 

pool is less than the component value of milk. 

This June, we saw record negative PPDs across 

the United States because of COVID-19-related 

price volatility, price formula changes in the 

2018 farm bill and mass de-pooling of milk. 

Normally, milk processing plants and coopera-

tives draw revenues from the Federal Milk Mar-

keting Order pool to pay the regulated mini-

mum milk price to their producers. 

However, when the manufacturing milk price 

exceeds the Class I milk price, there is an eco-

nomic incentive to de-pool manufacturing milk 

to avoid paying into the pool. 

This de-pooling can keep more money in the 

processor’s or cooperative’s pocket, which it 

may or may not pass along to its dairy farmers. 

The recent, large imbalances in the pricing and 

pooling of milk have cost dairy farmers hun-

dreds of millions of dollars. 

Currently, under U.S. Department of Agriculture 

rules, only dairy farmers who are independent 

— not members of a cooperative — may vote 

on FMMO issues such as milk pricing and pool-

ing. That needs to change. 

The American Farm Bureau believes that all 

dairy farmers and cooperative members should 

have an opportunity to vote, either individually 

or as a bloc, on the milk pricing and pooling 

rules that will affect them. 

Farm Bureau’s recommendations were not de-

veloped quickly or rashly. We’ve been analyzing 

dairy policy for more than a year through our 

Federal Milk Marketing Order Working Group, 

consisting of grassroots dairy farmers. 

Last January, voting delegates at our annual 

meeting approved the group’s proposals, in-

cluding modified bloc voting so that individual 

milk producers have a voice on matters that af-

fect farmers’ profitability. 

Often, a new crisis just highlights or exaggerates 

problems that were already there. The lack of 

fairness and transparency in milk pricing regula-

tions is nothing new. 

Long before COVID-19 arrived, Farm Bureau 

was ready and engaged with proposed solu-

tions, thanks to our grassroots working group 

and voting delegates. 

Now, the wild price swings brought about by 

COVID-19 have shone a spotlight on the need 

for a more equitable compensation system for 

the hardworking men and women in our dairy 

industry. 

Except for the 2018 farm bill, the Federal Milk 

Marketing Order program has not undergone 

substantial reform in almost two decades. Re-

form is overdue — and giving dairy producers 

the ability to vote directly on the milk pricing 

rules is a good start. 
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Nutritional contents in some baby milk formulas overstated, Hong Kong consumer watch-

dog finds 
17 Aug, 2020 

https://www.scmp.com/news/hong-kong/health-environment/article/3097682/nutritional-contents-some-baby-

milk-formulas 

ome manufacturers of baby milk formula 

sold in Hong Kong had overstated the nu-

tritional contents of their products, the 

city’s consumer watchdog warned on Monday. 

The Consumer Council said six of 15 types of 

pre-packaged products reviewed had discrepan-

cies exceeding local food labelling guidelines. 

The council has sent its findings to the Centre 

for Food Safety, the agency in charge of enforc-

ing food regulations. 

“Being provided with accurate nutritional infor-

mation is a basic right of consumers,” said Pro-

fessor Nora Tam Fung-yee, chairwoman of the 

council’s research and testing committee. 

“The test results clearly indicate that there is 

room for improvement ... and the council urges 

manufacturers to address the concerns 

promptly.” 

Wyeth’s Illuma Infant Formula Milk Powder, the 

most expensive among brands surveyed, cost-

ing HK$539 for 850 grams, was found to have 

21.9 per cent less amount of vitamin A than 

stated. 

The amount of vitamin B3 in Meiji’s Infant For-

mula was also found to be 14 per cent less than 

indicated. 

Wyeth said the issue was because of different 

testing methods between the manufacturer and 

the council. It said the watchdog used a test 

adopted by the European Union, which would 

yield a result showing less nutrients compared 

with its tests approved by the International Or-

ganisation for Standardisation. 

Meiji said its sample complied with interna-

tional standards set by the Codex Alimentarius 

Commission (CAC), a global food standard 

agency. 

Tam from the council said: “The discrepancy in 

the labelling of the milk formula’s [calories] and 

33 nutrients is not that big. It should not affect 

the nutritional intake of infants.” 

But Gilly Wong Fung-han, council chief execu-

tive, said manufacturers should nonetheless im-

prove their quality control and review their pro-

duction process to ensure accurate labelling. 

The Consumer Council also found all samples 

surveyed to be contaminated with 3-MCPD, a 

substance produced during the refinement of 

vegetable fat under high heat. 

If consumed excessively, the contaminant dam-

ages kidney functions and the male reproduc-

tive system based on test results from lab ani-

mals. 

The samples were found to have 13 to 120 mi-

crograms of 3-MCPD per kilogram of formula, 

but they all meet the standards of the Joint 

FAO/WHO Expert Committee on Food Additives 

(Jecfa), which sets the daily maximum intake of 

the substance at 17.2mcg/kg. 

However, when consumed according to its 

listed directions, the milk formula with the most 

3-MCPD, Organic Infant Formula from Austral-

ian brand Bellamy’s Organic, exceeds the limit 

set by the European Food Safety Authority. 

The Post has contacted Bellamy’s Organic for 

comment. 

Another carcinogen, glycidol, was also found in 

nine samples. The substance can damage a 

cell’s DNA and cause mutations, which may lead 

to cancer. 

But the levels of glycidyl esters, the form in 

which it exists in food, ranged from 1.1 to 

29mcg/kg in the samples and were well below 

the EU’s maximum of 50mcg/kg. 

The Centre for Food Safety said Hong Kong had 

no laws to regulate 3-MCPD and glycidyl esters 

in baby milk formula, but urged manufacturers 
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to reduce the level of contaminants where prac-

ticable. 

Wong also said it was up to parents on whether 

to stop feeding their babies milk formula. 

“Although there is no regulation under the law, 

but couldn’t you have considered a safer alter-

native?” she said. “But if you don’t want to 

waste the milk formula that you have been us-

ing, then you should pay attention to the 

amount being fed and make a decision.” 

She added that parents should not be too wor-

ried because Hong Kong followed the require-

ments of the CAC. 

“This test is very meaningful to parents as well. 

If you are very keen to look into the nutritional 

composition of different brands in great detail, 

we have the information for you to choose 

from,” she said. 

Tam called for the Hong Kong government to in-

troduce regulations and measures to reduce 

health risks to infants. 

 

More healthful milk chocolate by adding peanut, coffee waste 
AUGUST 17, 2020 

https://phys.org/news/2020-08-healthful-chocolate-adding-peanut-coffee.html 

 
ilk chocolate is a consumer favorite 

worldwide, prized for its sweet fla-

vor and creamy texture. This confec-

tion can be found in all types of treats, but it is-

n't exactly health food. In contrast, dark choco-

late has high levels of phenolic compounds, 

which can provide antioxidant health benefits, 

but it is also a harder, more bitter chocolate. 

Today, researchers report a new way to com-

bine milk chocolate with waste peanut skins 

and other wastes to boost its antioxidant prop-

erties. 

The researchers will present their results today 

at the American Chemical Society (ACS) Fall 

2020 Virtual Meeting & Expo. 

"The idea for this project began with testing dif-

ferent types of agricultural waste for bioactivity, 

particularly peanut skins," says Lisa Dean, Ph.D., 

the project's principal investigator. "Our initial 

goal was to extract phenolics from the skins and 

find a way to mix them with food." 

When manufacturers roast and process peanuts 

to make peanut butter, candy and other prod-

ucts, they toss aside the papery red skins that 

encase the legume inside its shell. Thousands of 

tons of peanut skins are discarded each year, 

but since they contain 15% phenolic com-

pounds by weight, they're a potential goldmine 

of antioxidant bioactivity. Not only do antioxi-

dants provide anti-inflammatory health bene-

fits, they also help keep food products from 

spoiling. 

"Phenolics are very bitter, so we had to find 

some way to mitigate that sensation," Dean 

says. In fact, the natural presence of phenolic 

compounds is what gives dark chocolate its bit-

terness, along with less fat and sugar compared 

to its cousin milk chocolate. Dark varieties are 

also more expensive than milk ones because of 

their higher cocoa content, so the addition of a 

waste like peanut skins provides similar benefits 

for a fraction of the price. And peanut skins are 

not the only food waste that can enhance milk 

chocolate in this way; the researchers are also 

exploring the extraction and incorporation of 

phenolic compounds from used coffee grounds, 

discarded tea leaves and other food scraps. 
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To create their antioxidant-boosted milk choco-

late, Dean and her team of researchers at the 

U.S. Department of Agriculture's (USDA's) Agri-

cultural Research Service worked with peanut 

companies to obtain the peanut skins. From 

there, they ground the skins into a powder, and 

extracted the phenolic compounds with 70% 

ethanol. The lignin and cellulose left behind can 

be used in animal feed as roughage. They also 

worked with local coffee roasters and tea pro-

ducers to obtain used coffee grounds and tea 

leaves, using a similar methodology to extract 

the antioxidants from those materials. The phe-

nolic powder is then combined with maltodex-

trin, a common food additive, to make it easier 

to incorporate into the final milk chocolate 

product. 

To make sure their new confection would pass 

gastronomic muster, the researchers created in-

dividual squares of chocolate with concentra-

tions of phenolics ranging from 0.1% to 8.1% 

and had a trained sensory panel taste each one. 

The goal was to have the phenolic powder be 

undetectable in the flavor of the milk chocolate. 

The taste-testers found that concentrations 

over 0.9% were detectable, but incorporating 

the phenolics at 0.8% resulted in a good com-

promise of a high level of bioactivity without 

sacrificing flavor or texture. In fact, more than 

half of the taste testers preferred the 0.8% phe-

nolic milk chocolate over the undosed con-

trol milk chocolate. This sample had higher 

chemical antioxidant activity than most dark 

chocolates. 

While these results are very promising, Dean 

and team also acknowledge that peanuts are a 

major food allergy concern. They tested the 

phenolic powder made from the skins for pres-

ence of allergens, and while none were de-

tected, they say that a product containing pea-

nut skins should still be labeled as containing 

peanuts. 

Next, the researchers plan to further explore 

the use of peanut skins, coffee grounds and 

other waste products into additional foods. In 

particular, Dean is hoping to test whether the 

antioxidants in peanut skins extend the shelf life 

of nut butters, which can go rancid quickly be-

cause of their high fat content. While commer-

cial availability of their boosted chocolate is still 

a ways off and subject to corporate patents, 

they hope that their efforts will eventually lead 

to a better milk chocolate on supermarket 

shelves. 

 

 

https://phys.org/tags/milk/
https://phys.org/tags/coffee+grounds/
https://phys.org/tags/chocolate/
https://phys.org/tags/milk+chocolate/

